ONLINE BUSINESS PROMOTION PLANNING CHECKLIST
DATE:      
	Business Name:      

	Business Description:      



	Task
	
	Cost
	Comments

	1. Search Engine Optimization
	

	

	a. Key words to use
	     
	     

	b. Meta name =Description
	     
	     

	c. Meta name =keywords 
	     
	     

	d. Meta name =title
	     
	     

	e. Meta name =resource type
	     
	     

	f. Meta name =classification
	     
	     

	g. Meta name =revisit-after
	     
	     

	h. Crawler page
	Competed?    FORMCHECKBOX 
      Date:      
	     

	i. Comment tags
	Competed?    FORMCHECKBOX 
      Date:      
	     

	j. Alt tags
	Competed?    FORMCHECKBOX 
      Date:      
	     

	k. Site map
	Competed?    FORMCHECKBOX 
      Date:      
	     

	
	
	

	2. Search Engine Submissions
	
	
	Re-submit On:
	Comments

	a. Yahoo
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	b. Google
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	c. Inktomi
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	d. GoTo
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	e. 
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	f. 
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	g. 
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	h. 
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	i. 
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	


	j. 
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	k. 
	YES  FORMCHECKBOX 
     NO  FORMCHECKBOX 
         Date:      
	$     
	
	

	
	
	
	
	

	3. On-site Promotions
	
	

	a. Home page specials
	     
	Date:       
	     

	b. Pages with buying opportunities within one click
	     
	     

	c. Web-only specials
	     
	     

	d. Frequent-buyer programs
	     
	     

	e. Introductory offers
	     
	     

	f. Customer newsletter
	Purpose:      
Frequency:      
Subscriber Method:      
Emailed?:  FORMCHECKBOX 
  Web Download?:  FORMCHECKBOX 
   Hardcopy?:  FORMCHECKBOX 

	     

	g. Product combos
	     
	     

	h. Other
	     
	     

	
	
	
	
	

	4. Generating revenue on your site (non-product sales)
	
	

	a. Banner ads
	 FORMCHECKBOX 

Cost per click: $     
Cost per 1,000 (viewed):$      
Cost per action: $     
	Est. income

$     /mo
	     

	b. Interstitial ads
	 FORMCHECKBOX 

Cost per click: $     
Cost per 1,000 (viewed):$      
Cost per action: $     
	Est. income

$     /mo
	     

	c. Content sponsorships
	 FORMCHECKBOX 

Details:      
	Est. income

$     /mo
	     

	d. Ad-free content subscriptions
	 FORMCHECKBOX 

Details:      
	Est. income

$     /mo
	     

	e. Other
	 FORMCHECKBOX 

	Est. income

$     /mo
	     

	Total Estimated Site Income
	$   0.00
	     

	
	
	
	
	

	5. Promoting your site on other sites
	
	
	

	a. Banner ads
	 FORMCHECKBOX 

Cost per click: $     
Cost per 1,000 (viewed): $      
Cost per action (buy): $     
	Est. costs $     /mo
	     

	b. Interstitial ads
	 FORMCHECKBOX 

Cost per click: $     
Cost per 1,000 (viewed): $      
Cost per action (buy): $     
	Est. costs $     /mo
	     

	c. Content sponsorships
	 FORMCHECKBOX 

Details:      
	Est. costs $     /mo
	     

	d. Other paid ads
	 FORMCHECKBOX 

Details:      
	Est. costs $     /mo
	     

	e. Free links
	 FORMCHECKBOX 

Details:      
	0
	     

	f. Banner ad development
	     
	$     
	     

	Total Estimated Promotion Costs
	$   0.00
	     

	
	
	
	
	

	6. Other site promotion
	
	
	

	a. Paid print ads and listings
	     
	$     
	     

	b. Free press
	PR media list:      
PR schedule:      
	     

	
	
	
	
	


